
TRADE MISSION TO INDIA

Hyderabad, September 7th - 9th 2017

The Italian  agro-livestock system 
meets the Indian market
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1.1   CremonaFiere 2017 project for India

  The Trade Mission to India is a project that involves entrepreneurs representing the excellence of the Italian
and European Agro-Livestock system. The Mission, supported by the Region Lombardy, is organized by
CremonaFiere in cooperation with Kenes Exhibitions ltd., the exhibit group based in Tel Aviv and worldwide
active in the organization of Trade Shows as well as organizer of Agritex 2017 in Hyderabad.

   A. Objectives of the mission:

    -   presenting the excellence of the Italian and European agro-livestock model
    -   opening new market outlets for Italian companies
    -   entering into direct contact with the Indian market and its potentialities
    -   finding new business partners for participating companies                                                                         
    -   establishing new business relations
    

   B. Business meetings with:

     - Societies, agricultural cooperatives and owners of the major companies of the sector  
     - Dairy farmers, livestock farmers, organizations of the sector
     - Importers and distributors of products, equipment and machinery for agriculture, 

     dairy production and genetics
     - Food processing companies
     - Technicians (vets, agronomists)
     - Representative of federal and state institutions and of agro-livestock associations
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1.2   The patronage of the Region Lombardy

   The Region Lombardy supports this project in the framework of its policy directed to the
promotion of agro-livestock businesses engaged in internationalization projects to expand
their business activities worldwide.

    The institutional presence will give a precious contribution to the Mission in terms of
credibility and visibility, with the subsequent involvement of Telangana institutions and
Indian agricultural associations.
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1.3   Participation options

The mission is scheduled for next september: Agritex will take place at the Hitex Exhibition Centre in
Hyderabad from Thursday 7th to Saturday 9th September 2017.

Companies can choose among different participation options:

1. individual exhibit participation (*)

2. participation within the exhibitors' group (*) led by CremonaFiere 

3. participation to presentations and  B2B meetings

Within Agritex 2017, the Italian agro-livestock model will be presented to Indian 
professionals of following sectors: livestock farming, milk and dairy production,
agricultural machinery and equipment.
The presentation will be followed by a B2B meeting session between Italian and 
Indian companies.

4. Professional Tour – visit to agricultural businesses and dairy cooperatives

One day of the mission will be dedicated to visit Indian agro-livestock and 
dairy businesses to see India's production system first-hand and to better 
understand possible opportunities of product and know-how export. 

(*) - the participation as “exhibitor” also includes the participation to B2B meetings and to the Professional Tour
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1.4   The importance of participating in Agritex 2017

 CremonaFiere gives you the opportunity to exhibit at Agritex 2017: either as direct exhibitor or as
member of the exhibitors' group  organized by CremonaFiere and consisting of companies
representing the Italian and European agro-livestock system. All the member of the exhibitors group
will have their own exhibit space to present their activities and to meet Indian professionals. 

 Agritex is a unique international marketplace providing the opportunity to interact with Indian
professionals even before the Exhibition days. Thanks to the services offered by our partner Kenes
Exhibitions, in fact, Indian companies will be presented your company profile, your products and
services, along with the technological innovation, expertise and know-how that characterize your
business.

  
   The participation to the Trade Mission will include:

  B2B meetings with Indian companies 
  Interpreting support
  Post-event report with a database of the Indian companies involved 

 in B2B meetings
  Support service during the Exhibition
  Transports in Hyderabad, one-return trips airport – hotel and 

 hotel – exhibition centre
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Cremona International Livestock Exhibitions (811 international brands in 2016)
present the excellence of agro-livestock management and production. 

This model is based on:

   Entrepreneurial capacities

   Safety and control systems

   Tradition

   Cutting-edge technologies

39 international Exhibitions taking place in Italy have been recognized by the Italian Ministry for Economic
Development as Made in Italy Ambassadors in the world. Among these, Cremona International Livestock
Exhibitions have been appointed, in 2017 as well, as internationalization driving event for the agro-livestock
sector. 

2.1   CremonaFiere, Made in Italy ambassador in the world
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2.2 Organizational partner: Kenes Exhibitions ltd

The mission has been organized in cooperation with Agritex organizer: Kenes Exhibitions ltd. Based in
Tel Aviv, the exhibit branch of Kenes Group is an international leader in the organization of highly
specialized technical and scientific events, above all in the field of nanotechnology, agriculture and
livestock farming, biotechnologies and water treatment. Kenes events are characterized by a particular
format, since the exhibit participation is accompanied by B2B meeting sessions with professionals from
the host country and by a professional tour offering the opportunity to see the production chain first-
hand and to discover new business opportunities.

Agritex  is one of the major agro-livestock and dairy Exhibitions in India involving national and
international professionals of these sectors.
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2.3 The Exhibition: “Agritex 2017”

The Exhibition Agritex, with a special focus on technologies and innovations for the agro-livestock sector,
will take place simultaneously with “Food Pro India”, Exhibition & Conference especially dedicated to food
production and processing technologies. Both Exhibitions are supported by Telangana State Government,
Progressive Dairy Farmers Association Telangana and  the National Bank for Agriculture and Rural
Development 

EXHIBITORS' PROFILE – cattle / dairy farmers

Animal Health Products

Livestock Products & Services

Automation Technologies

Milk and Beverage Technologies

Cattle Farming and Dairy production

Cold Chain Equipment and Services

Dairy Machinery & Equipment

Dairy Production Services and Support

Milk Co-operatives

Dairy Products Manufacturers, Exporters,
Traders

Milk Safety and Quality Management

Milk Storage and Transportation 

Food Lab & Quality Testing Equipment

Packaging Machinery, Equipment & Materials

Veterinary Products

State & Central Govt. Department/Agencies

  

VISITORS' PROFILE – cattle / dairy farmers

Agro-livestock companies

Co-operatives

Dairies

Services providers for the dairy sector

Start up

Research institutes

Feed companies

Associations and Governmental Departments

Specialized press
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3

    

3.1  The Indian dairy-sector

The Indian dairy sector has always been integral part of India's rural economy. Over the years, milk
production has gradually increased thus making India one of the largest producers worldwide with
an annual production of 156 million tons in 2016. India's milk production is estimated to touch 180
million tons in 2020. This will lead to an increase of India's share in the world milk production from
the current 18% to 21% in 2020.

India is also one of the major producers and consumers of milk and dairy products
worldwide. In spite of the rapid growth in milk production and consumption, the sector still is at an
early stage of development and modernization. As a matter of fact, Indian milk production is
characterized by a high degree of fragmentation of the sector that is moving from a rural model to a
professional production system.
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3.2  Present day organization of the Indian dairy sector

    The Indian dairy sector is largely unorganized: only 30% of produced milk is marketed through
organized channels. 55% of marketable milk is processed by private professionals, while the remaining
45% is processed by co-operatives.

    The Indian dairy sector generated a value of about 70 billion USD in 2014-15. The high increase in milk
prices and the growth in the consumption of value-added dairy products led to a major comprehensive
growth of the value of the whole production chain. 
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3.3   Dairy co-operatives in India
Dairy co-operatives have played a fundamental role in the development of the Indian dairy production
chain. Co-operatives and private dairies are producing a wide range of products both to face the
currently high demand and to generate future demand. Among these: calcium enriched milk, flavoured
yogurt, frozen yogurt, sugarfree ice cream and probiotics products.  

Indian milk is processed by over 165,000 dairy co-operatives that collect milk from over 15 million
farmers. The increase of per capita incomes along with urbanisation and other demographic changes
have led to a growth in the demand of value-added dairy products. 

According to a study by Rabobank, the Indian market for value-added dairy products is expected to
grow  from 21% to 31% from 2012 to 2020.
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3.4  Limits to be overcome 
Indian milk production is characterized by small farms, above all family run farms owning a few heads of
cattle. 

Animal medium-low productivity is the major problem affecting this model. As a consequence, there is a
growing need for modern management techniques to be adopted, such as the Progeny test and artificial
insemination.

Milk production is strictly influenced by several factors, such as: genetics, climate conditions, lack of
available land due to growing urbanisation and unprofessional farm management. Only 30% of Indian
milk is processed either by the organized network of dairy co-operatives supported by the government or
by private dairies.
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3.5   Main goal: improving productive capacity

With over 200 million heads of cattle and a processing capacity of 98.3 liters a day, India boasts the
world largest cattle population. Over 90% of Indian milk is produced in 14 states (Andhra Pradesh and
Telangana rank third with a total production of 14 million liters). Indian buffaloes (also known as water
buffaloes) contribute to more than 56% of total milk production. 

By now, India is implementing the first phase of the National Dairy Program, that is expected to end in
2018-19 and that involves 18 states. The programme focuses on milk production growth with a particular
attention for several factors such as the improvement of artificial insemination rates and the
development of forage and animal nutrition. The program also aims at improving village supply systems
at all stages, such as: milk weighing, control, milk collection and cooling, related services and the
development of dairy co-operatives. 

»                                                                          By 2023, the Indian subcontinent
will produce more milk than all the 

EU Countries together!

»                                                                         
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3.6 Renewable energies

     India aims at doubling its share of renewable energies, thus reaching 15% in about ten years (by now,
clean energies account for 6%). According to the Government led by Prime minister Narendra Modi, it
will be possible to obtain 57% of electricity from renewable energy already in 2027. As to quantity,
this means reaching 275 GW of renewable power installed by 2027, half of which coming from solar
energy. 

     A study by the Ministry for Renewable Energies revealed that, thanks to biogas, India could generate
up to 5,000 MW through the constant use of waste materials coming from sugar factories. Moreover,
about 650 million tons of biomasses will be available and could produce up to 18,000 MW of further
electricity. If this project became reality, India could provide for 20% of its annual energy needs with
about 700 Twh from biogas plants.

     NREDCAP is Andhra Pradesh and Telangana State Corporation for Renewable Energies: by the end of
2016, 247,476 biogas plants have been installed in the State, with an identified potential of about
630,000 units. The National Biogas & Manure Management Programme (NBMMP), active since 1982,
supports family run agro-livestock businesses wanting to install this type of plants.



16

3.7   Food processing equipment

    The development of the food processing industry is a priority on the government agenda: transport and
storage systems for agricultural products, above all cold storage and cold chain systems, are
unsuitable and too small for a market counting 1.3 billion consumers with an annual growth rate of
1.2%.

    Over the last five years, the Indian food processing sector has grown up to 8.8% a year, against the
growth rate of 3.3% and of 6.6% registered by agriculture and industry.

     According to SACE (Italian Export Credit Agency), the exports of Italian cheese to India have increased
by 108% from 2007 to 2015 and the exports of food processing equipment registered a +201% growth,
thus representing 40% of the market, with a value of 1.2 billion euros. Mid-term opportunities are
therefore extremely interesting, above all for the dairy sector. 

    And simultaneously with Agritex there wille be Food Pro India, Exhibition & Conference especially
dedicated to food processing technologies and equipment.
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3.8   Plenty of opportunities for international companies

Andhra Pradesh and Telangana see the development of livestock farming and of the dairy chain
as two focal points worth invest in, thus creating new business opportunities for international
companies able to offer new solutions through innovative technologies and professional services. 

The whole production chain, from dairy cattle genetics to the complete management of milk cycle,
from milking to dairy production, offers several opportunities for a potential business development
in a context of national production with a large scope for improvement.
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CremonaFiere works all the year round to promote and support the excellence of the Italian agro-livestock
sector. This year, also following Exhibitors' suggestions, India has been chosen as target country. 
The Trade Mission to India will focus on the participation to “Agritex 2017”, taking place in Hyderabad, in the
State of Telangana (part of the Region Andhra Pradesh). The Exhibition & Conference event is one of the
major Indian events for the agro-livestock sector.  

Why India? 
According to the report on 2016 figures “Dairy Sector in India” written by YES Bank (fifth private bank in
India) on behalf of the Embassy of the Netherlands in India, India is the world largest milk producer with 156
million tons of total production and accounting for 18% of world production. There is great scope for
improvement. New technologies innovative products and services are needed.

Why Hyderabad?
Hyderabad is the capital city of the State Telangana and of  Andhra Pradesh. The annual milk production of
these two States amounts to 14 million tons (Italy's production amounts to 11 million tons / year).

4.1    2017: Bringing the excellence of our agro-livestock model to India
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4.2    Reference figures

India

•  Total area: 3,287,263 km²  (Italy: 301,340km²)

•  Inhabitants: 2016 estimate 1,293,057, 000 (Italy: 61 million)

Government: Federal parliamentary constitutional republic (29 states)

                                                                                    
                                                                                          

Telangana

• Total area: 114,840 km²

• Inhabitants: 35,193,978

Andhra Pradesh

                                                                         
 • Total area: 160,205 km²

                                                                                       
   • Inhabitants: 49,386,799
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      A recent study by SACE, Italian Export Credit Agency, has pointed out the Indian
sectors offering more business opportunities to international companies. Andhra
Pradesh has been specifically identified as the State offering more opportunities as to
natural resources and agriculture. 

4.3    A country offering great opportunities within different sectors 
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4.4    India – major economic sentiment indicators 

      Over the last ten years, India went through a period of
accelerated growth. According to IMF data, in 2011 it
became the tenth world economy  in nominal terms. In
March 2016 inflation stood at 4.8% , while three years
before it stood at 11%. 

     The new Foreign Trade Policy 2015-2020 (FTP) has
been presented by the government to support “Make
in India”, the programme aiming at transforming India
in a world manufacturing hub. Main goal of the FTP is
that of making India an increasingly relevant player in
the global trade of goods and services and of
increasing its share of exports from 2% to 3.5% by
2020, for a value of 900 billion dollars. 

     source: SACE
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4.5    India according to World Bank indicators

     The latest India Development Update by the World Bank on 2016 figures shows a growth rate of 7.6%
for Indian economy in 2016-17, with forecasts of a further growth of 7.7% in 2017-18 and of 7.8% in
2018-19. 

    This year's state budget indicates the government attention for the difficult situation of rural economy,
with a specific focus on productivity: rural budget expenditure increased by 31%. The governmental
strategy aims at increasing rural consumption and at improving social security networks, thus
strengthening the guarantee of jobs and real incomes through mid-term productivity improvement.
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Sales and Marketing Department

Massimo De Bellis
Ph: +39 0372 598282
email: massimo.debellis@cremonafiere.it

Monica Prandi
Ph: +39 0372 598298
email: monica.prandi@cremonafiere.it

Your contacts at CremonaFiere


